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Development of digital communication for the “Honda Motos”
division, recognized in the world and with a presence in Chile. Its
objective as a brand was to create a marked and strong digital ! Fruets ademds estos modelos; NC730 ¥ VERTZOR:
presence targeting the niches present throughout Chile, highlighting !
the convenience, quality and coverage of the brand with each of its
dealers. One of the objectives was to deliver graphic consistency to the
brand and to be able to keep its digital channels updated
simultaneously, monitoring both visits and user behavior, attending to
the different requests of its consumers and disseminating the different
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1000E¢ PA LLEL THIN ENGINE As a result, different types of materials were developed for
=R A dissemination and content management. Accounts were

) activated in different social networks such as websites for
' . launching new models, activities and brand activations. In
both networks and on the web, visits and controlled behavior
were measured, making quarterly reports. During this period, |
carry out the edition and animation of promotional videos
such as GIFs, informative capsules and graphic and informative
e material, raising websites and mailing to carry out the dynamic
lm e e and attractive form of the different contents of "Honda
‘; : Motorcycles”.
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<Choose a job you love, and you'll
never have to work a day in your life./>




